
Evaluator Estimates of IUCRC Use of “Requirement Satisfied” for IUCRC “Best Practices” Checklist Items: 
2006 Online Survey of IUCRC Evaluators (Response Rate: 84%) – *NOTE: 3% = One evaluator

                                                     
Response 
Item Number  

Using/ 
Requirement Satisfied (%) 

Close, Needs Periodic 
Attention (%) 

Not Using/Doing, Needs 
Major Push (%)/ 
UNKNOWN (%) 

FUNDING AND MEMBERSHIP 
2.Critical mass of members (CMM) 60% 27% 13%/3%* 
3.At least six members (AL6) 77 12 12/3% 
4.Evidence of university support (EUS) 91 9 0/3% 
POLICIES AND PROCEDURES 
6.NSF-IUCRC structure/protocols (NPS) 88 12 0/3% 
7.IAB structure/fees as recommended (ISF) 97 3 0/3% 
8.IP procedures in place (IPP) 88 12 0/3% 
9.Publication delays as recommended (PDR) 97 3 0/6% 
CENTER MEETINGS 
11.Semi-annual technical meetings (SAM) 94 6 0/3% 
12.All guest sign confidentiality statements (GCS) 63 13 25/9% 
13.IAB co-manage center (ICM) 85 12 2/3% 
14.Research reported at meetings (RRM) 97 3 0/3% 
15.Poster sessions/progress reports  (PPR) 77 15 9/3% 
16.Evaluator presents survey findings (EPF) 64 27 9/6% 
17.LIFE Forms completed (LFC) 88 9 3/6% 
18.LIFE feedback discussed (LFD) 88 12 0/6% 
UNIVERSITY SUPPORT 
20. University supports recruiting and funding of new Center 
faculty and student researchers (UFS) 

84 16 0/29% 

21. University supports capital funding so as to maintain 
Center state-of-the-art equipment and instrumentation(USC) 

83 17 0/14% 

CENTER OPERATIONS 
23.Center recruiting program (CRP) 82 18 0/3% 
24. Center has in place an accounting system, which dovetails 
with the University system, is sensitive and responsive to 
rates of change, and lends itself to variance analysis, on a 
monthly or quarterly basis (ASD) 

86 11 4/20% 

SPONSOR PRACTICES AND OUTCOMES 
25.Strategic research planning meetings (SPM) 76 12 12/6% 
26.Sufficient technical monitors (STM) 85 15 0/6% 
27. IAB Members invest money in transforming Center 
research results into programs tailor made to fit their own 
strategic and tactical needs (STR) 

81 16 3/9% 

28.Sponsors employ graduates (SEG) 83 10 7/6% 
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