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Guide to News Services
at NC State University

The NC State News Ser-
vicesofficeinformsthe
public and theuniversity
community about NC
State'sresearch, outreach
and educational
achievements,

The News Services staff
can help you communicate
with internal and external
audiencesabout the work

you do at NC State.

NC State News Services
a division of the Office of Public Affairs

919/515-3470
Fax: 919/515-2556

Campus Box 7504
NC State University
Raeigh, NC 27695-7504

wWwWw.ncsu.edu/news
newsti ps@ncsu.edu

What We Do...

Beyond NC State

ews Services, adivisionof the NC State Officeof Public

Affars, workswithlocd, state, nationd andinternationa
mediato promotetheuniversity anditsfaculty, staff and students.
Weinformthepublicandtheuniversity community about the
quaity anddiversity of thel earningenvironment; thelevel of
schol arshipandresearch; andtheuniversity’ seffortstofind
practicd, problem-sol vingusesof new knowledge and scholarship
tobenefit society.

News Servicesstaff membersdevel op and market news
articlesand story ideasonfaculty teaching, research and expertise
to print and el ectronicmediaoutl ets. We dothisthrough printed
and video newsrel eases; radio actudities; newstips; pressconfer-
ences(whenappropriate); tel ephone, e-mail and persond
“ pitches’ tojourndists, and el ectronicdistribution of newsstories
viatheWeb, PR Newswireand similar services. All newsrel eases
are on our Web site at www.ncsu.edu/news.

Wead so manage pressrelationsregardinguniversity adminis-
trativepolicies. Additiondly, wedistributethe NC StateExperts
List, acompil ation of faculty experti se sent tomembersof the
mediaevery other year. Thelistisonthe Web atwww.ncsu.edu/
news.

At NC State

ews Services publishestheBulletin— thebi-weekly,

8,000-circulationNC Statefaculty and staff newspaper —
toinformtheuniversity community, andto beaforumfor discus-
sionof issuesimportant tofaculty and staff.

TheBulletindsohighlightstheaccomplishmentsandactivities
of theuniversity anditsemployees.

Readers can accesstheBulletinonthe Web at
www2.ncsu.edu/BulletinOnline. For moreinformation, or to
submitinformationfor publication, check out theWeb siteor
contact the Bulletin staff at 515-6142 or bull etin@ncsu.edu.

How We Can Help You...

he News Services staff has extensive experienceindeding
with membersof the media; most of usareformer reporters.
WEe reavalableto:

B Promotetothe mediavariousNC State research, out-
reach and educationa effortsof interest to the generd public.

B Provideadvice on how torespond whenareporter cals.
(Seereverseof brochurefor alist of mediarelaionstips.)

B Helpwriteopinion-editorid piecesand letterstothe
editor.

B | etfaculty and staff membersknow whentheir names
appear inthenews,

How You Can Help Us...

undreds of NC State faculty and staff membersare doing

work of interest to the general publicand, therefore, to
mediaorgani zations. Asastate-supported land-grant university,
it’ simportant that we keep our constituentsinformed about those
research, outreach and teaching efforts.

News Services staff writersare assigned to keep track of
what’ shappeninginyour collegeor unit. If you think you have
newsof interest to the public or the university community, please
don’t hesitate to contact usat 515-3470 or newsti ps@ncsu.edu.

Please | et usknow asfar ahead of time as possible about
upcoming publications, presentations, and outreach or teaching
projectsthat would be of interest to ageneral audience.

For more information about News Services,
or to read NC State news releases,
check out our Web site:

www.ncsu.edu/news
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What to Do
When a Reporter Calls...

Thefollowing tipsare
designedto help
NC State faculty and
staff membersprepare
for aninterviewwith a
reporter.

NC State News Services
a division of the Office of Public Affairs

919/515-3470
Fax: 919/515-2556

Campus Box 7504
NC State University
Raeigh, NC 27695-7504

WWWw.Nncsu.edu/news
newsti ps@ncsu.edu

How to Work with the Media

heNews Servicesstaff hasassembl ed thefollowingtipsto

hel pyoumakethe most of interactionswiththemedia. I f you
have questionsor concernsabout dea ingwiththe media, contact
News Services.

Preparingfor aninterview

1. Outlineyour main points. Makealist of threetofivebrief
main poi ntsyouwouldliketo makeduringtheinterview. Rephrase
and repeat your main pointssevera timessothereporter under-
standsyour view.

2.Givereportersbackground infor mation. Reporters
gopreci ate havingampl ewrittenbackground materid, especidlyif
thetopiciscomplex, orinvolvesmany factsandfigures. This
minimizeserrorsand omissions. Askif thereporter wouldliketo
review background information before you meet.

3. Anticipatedifficult questions.Makealist of questions
you’ d rather not answer, and thenthink about how you might best
answer them. Think about how you might transitionfromanswer-
ingtough questionsinto makingoneof your key points. News
Servicescanhel pyou preparefor toughquestions.

Tipsfor asuccessful interview

1. Know your message and stay focused. Stick to your
mai n pointsand do not get drawn off ontangents. Itishel pful if
you start witharesearch conclusion or underlyingtheme, work
throughthedetail sof thestory, andreturntothe beginningpoint.
Also, itisimportant to speak incompl etethoughts.

2.Keepitsimple. Beginat abasiclevel andavoid academic
or technica jargon. If youmust usespecid terms, spell andexplain
them. Bebrief. Reportersarel ookingfor short responses. Shorter
commentsarelesslikelytobeedited.

3. Behonest. When you speak asanews source or expert,
your credibility andthat of your institutionisat stake. Beup-front
about potentia ly negative or damaginginformation. I f youdon't
havetheanswer, say so. Never say“ nocomment.” I nstead,
explainbrieflywhyyou cannot or choose not to answer.

4. Thereisnosuchthingas*” off therecord.” If youdon't
want to hear it ontheeveningnews, don't say it.

5. Correct your own mistakesand clarify confusing
statements. If you makeamistakeinaninterview, orif you stray
seriously fromaquestion, simply stop and correct the mistake, or
askif you can give another response.

6. For radioand television inter views, beawar e of your
surroundings. Avoidnoisy places. For TV interviews, wear
simple, solid-col ored c othing, and chooseaninterview | ocation
withaninterestingbackground. Look at theinterviewer, not the
camera. Pausebriefly beforeansweringquestions.

7.Assumethemicrophoneor taperecorder isalwayson.
Don'’ tlet downyour guard at theend of aninterview. SeeNo. 4.

After theinterview

1. Ask questions. M ake surethereporter hasal thefacts
straight. For complex or controversid statements, ask thereporter
toread quotesback toyoufor accuracy. Reporters, however,
seldomalow sourcesto approveafull story.

2.1nquireabout thefinal product. It sokay toask when
thestorywill run, but remember that most reportersmay not know
becausethedecisionismadebytheir editors.

3. Givefeedback.Newspapersand magazi nesruncorrections
formg or mistekesandomissions. If amistakeisminor, itisbesttolet
it go. Seriousproblemsshouldbebrought tothereporter’ satention.
If astoryiswell done, compliment thereporter.

Public Information

ewsServicesand Lega Affairscananswer questions

about what i sconsi dered publicinformation. M oreinforma:
tionisonthe Web atwww2.ncsu.edu/ncsu/univ_relations/
pubinfo.htm.

For more information about how to work with
members of the media, check out our Web site:

www.ncsu.edu/news




