THE PRINCIPLES OF UNIVERSAL DESIGN
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f PERCEPTIBLE INFORMATION

A The design communicates necessary information
effectively to the user, regardless of ambient conditions

or the user’s sensory abilities,
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® /TOLERANCE FOR ERROR

gl he design minimizes hazards and the adverse
nnsequences of accidental or unintended actions.
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PHYSICAL EFFORT
ign can be used efficiently and comfortably
a minimum of ftigue.
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space is provided for approach,
ad use regardless of user's body
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